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Note : Attempt both Part-A and Part-B.

PART - A

1.  Write short notes on any two of the following : ~ 5+5
(a) Piggy banking
(b) Sales promotion tools
(c) Types of counter-trade

(d) Role of tabulation in conducting market
research studies

2.  Distinguish between any two of the following :  5+5
(a) Licensing and Franchising
(b) Primary data and secondary data
(c) Family brand and individual brand

(d) Multinational marketing and global
marketing
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PART - B

Answer any four of the following questions :

(a) Discuss the reasons for a business firm to

go international. 10+10

(b) “EPRG framework identifies four types of
orientation towards internationalization of
business operation.” Discuss how these
orientation lead to different marketing
strategies of a firm ?

Discuss briefly the sequence of control process 20

used to control overseas marketing operations.

(a) Describe the phases of the international
product life cycle. 10+10

(b)  Explain the steps involved in Export Pricing
Procedure.

(@) Describe the functions and importance of
packaging. 10+10

(b) What are the special considerations in
packaging and labelling in international
marketing ? Explain.

(@) Discuss the role of advertising in the
international marketing process. 10+10

(b)  Examine the factors influencing the decision
for having a standardized vis-a-vis localised
advertising process across countries.
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8.  “An Indian firm intending to export agricultural
tractors desires to undertake analysis of global
markets for its product, so that it can select the
most promising market”. What are the factors
on which it should collect data and information
to short list the priority markets ?

9. What are the components of International
Marketing Environment ? Explain them in brief
with examples.
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qIT: @US-37 Y @US-F 3l & IR fer@q
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1. frefafed § @ fedl @ w dfira feofomf fafeg : 545
(a) famift Sféh (Piggy banking)
(b) fasha gada U

(c) faeEEE (counter-trade) % e
(d) foraur ey wfshan o difereptenor <t offHeht

2. frafafed @ @ fodl < § ot 9aiy 5+5
(a) ATEHY AT qAUT HATRRR

(b) wufaer T2 qu fadias

(c) TRaf siie qun =AfRd s

(d) “gUSH fauum qun dfves faquH
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s m
frafafea § 9 fst o) g3 & W fafau .

(a) U SFENIE HH & STAREI B & RO I

fad=m Ffe 10+10

(b) ‘TS ziE wEwfas fEATea %
FRTEIF & faw =R g6R & sifyfa=mg
(orientation) EfTa w1 ¥1"" fag=m Hifse f
3 Afufa=arg T wH 1 fafie fagom oo
FT G T YR LT € 2

faew # fauqum wfswanet = fAefm @ =) ufsran &
%A 1 Giar faao ifeu |

(a) SITE IR SHaA = o fafys =)ol

20

Tt Ffe ) 10+10

(b) Trafa fauom & ygea qea fruio fafy J gy
fafim enl = =men Hifs |

(a) YRS % FEl wd HEw 1 AU wifsw) 10+10

(b) FaugE fouom # SRS @ TEfan @ Gefid
forsr s @ € 2 v W |

(a) STaiwTa fagoe wfshan # fammaa =it yfiert =

ﬁa'a':{ Gﬁﬁml 10+10

(b) fafim <w & faw AR (standardized)
A THESHA (localised) faqmad ufshan Haif
frrofar =t wenfara e Aot SRIEh] ahl TRI&T0T RIS |
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8. UH AT WH S Hfy Tad w1 fafd 1 & 7=gh
2, o177 3ae & fore Afvaes sTeml o fargeroor R
et § @fh 9% 3T Hewqul SISk ol =9+ H
¥k | I (priority) TSR A G TR &3 9
Fefud 3 $I9 @ FWSH (factors) & 9 Hefd
IEATIH AHE T BN T8 Y, ?

9. I faquH SEER % FT FEH (components)
T 2 3R SeTEL Gigd @ S |
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