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o
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Weightage : 70%

Note : Attempt any five questions. All questions carry equal

marks.

1. (a)

(b)

Distinguish between total systems approach

and total cost approach to marketing
logistics. 10+10
State the objectives of marketing logistics.

2. Discuss the various bases for segmenting 20
consumer markets.

3.  Distinguish between : 4x5

(a)
(b)
()

(d)

4. (a)

(b)
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Consumer goods and industrial goods
Durable and non durable goods
Intensive distribution and exclusive
distribution

Cost plus pricing and perceived value
pricing

Explain the causes and the mechanisms for 12+8
effective conflict management.

Compare and contrast departmental stores

with chain stores

1 P.T.O.



5.  Compare and contrast market skimming pricing
with market penetration pricing with suitable
examples, and state conditions under which each

can be deployed. 12+8
6. (a) Discuss sales promotion as a method of
communication and the reasons for its rapid

growth in India. 12+8

(b)  Whatis publicity ? How is it different from
advertising ? Give examples to support your
answer.

7.  Whatis packaging ? Explain its requirement and
the five key functions of packaging with examples
and the hazards involved if any. 2+3+15

8.  Write short notes on the following : 4x5
(a) Functions of wholesalers
(b) Repositioning
(c) Promotion mix
(d) Social marketing
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1.

(a) ‘foque SRR 1 Fol UIed! STaemon’ qen
‘Fl AN STAYRON’ H AT AR | 10+10
(b) foqum wifafesd & W 1 Seei@ Hifey |

YT TSR & WUSIhRL o fafis ouri i = 20
Hiferg |

freafafead # 3fa s@sy 4x5

(a) Suvier a&qy 3R sienfes Twqd

b) feam iR R-fewrs awq

(c) e faam SR 3= forewn

(d) R ge frufor oiR sgya Swfiar e
et

(a) TS Herd yay o fafie ol a9 s i e
Ffe) 12+8
(b) faumia sfer qun sfEen Her # g wifsg
qAT I o9 & TR h1 Ie0T@ hifIg |

MCO-006 3 P.T.O.



5. ISR 9YE g fruRen aen ¥ qe fruio 5 aqfaa
S wfed gor Hifae 3R 37 feafwdl @1 s
HIfTT T 3¢ AF] fohan <1 dehan 21 12+8

6. (a) fTosha Hada =t www =t s fafy & w9 §
S HITC, a9 9T § 39% g e F
HRUN 1 Seoid HITeT | 12+8

(b) WER A F1Acdd g2 ¥% faum @ foeg gwR
i €7 o107 3 & uda 7 st dif )

7. Tesaast s ®? fesameidl &t sravaswarsti aon sa%
i e A i SRR led AT FifoT, go 3o
Tafea SifEwi =1 Seoi Fifsw 2+3+15

8. Trfafaa w dftra feuforar fafa - 4x5
(a) oIk AR & FE
(b)  FrfEerfeaRTor
(c) dHadd fag
(d) @S fagqum
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