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Note: (1) Attempt any five questions.
(i) Marks are given against each question.

1. “Channels of distribution used are different for 20
different products.” Explain and state the reasons
for it.

2. (a) Differentiate between micro and macro
marketing environments. 8+12
(b) Discuss the current marketing environment
for luxury cars in India.

3. (a) Differentiate between ‘marketing mix’ and
‘promotion mix’. 8+12
(b) Explain the relationship between market
segmentation, market targetting and
product positioning.

4. You want to buy a washing machine for use at 20
your house. Describe the buying decision process
you will follow to buy the washing machine.
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5. Explain the various stages of new product 20
development process.

6. (a) Discuss any five packaging strategies
suitable for consumer goods like
toothpaste. 10+10

(b) Briefly explain the pricing strategies
normally adopted for pricing new products.

7. Discuss various factors that influence the price 20
determination. "

8.  “No single medium of advertising is ideal in all 20
respects.” Discuss.

9.  Write short notes on any two of the following :
(@) Green marketing 10+10
(b) Product mix pricing strategies
(c) Functional middlemen
(d) Social marketing
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1. “IwEn fru S S faee oo fafE saRl % 20
forq sterm-o1em & €1 R Gfeq saren wifs )

2. (a) =afte qun gHfe fauom ofgw ¥ oi® wage) 8+12
(b) ¥RA T faema (luxury) a1 & fau yafea
(current) TaquF wfaw 1 fag=m =i

3. (a) ‘fouomfag’ qun '3 fagor’ | siw +i =
HIfST ) 8+12
(b) ENIRI 1 GV, SR @&y F4itor 9o 3
foafaam & <= dey =t e Fifu)

4. 39 377 T H 3TN FA & AU TF YO Wi w20
F 9D € | T9F 9 & AT 9 S wfemen sroamen
391 faega aui Fifsw)
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5. T e faem ufsran &t fafie sEeshi (stages) 20
i e it

6. (a) VR SN INviEN SR F fAT R WA
areit fordl 3faa ui= YT (fesaedt) Ffaa
o1 faa= ®ifs) 10+10
(b) T IR H wiwa fruiRw % foag =D
GRS arelt WEE S d8Y | e
ST

7. Ha-fuio & ywifad @ 9@ fais s/& w1 20
faa=m wifsw)

8. ‘‘fomIu 1K i U WreH 31 9 A Wi g 20
Y ared T 1" faA=m FfSw)

9. Frafafas ¥ ¥ ol § W wfra feofimt foafem -
(a) 3R f99YF (Green marketing) 10+10
(b) Sau fagur wiva Frefor gfat
(c) FHERR TRy
(d) amfS® faguA
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