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	 MCO-006 

MASTER OF COMMERCE 

Term-End Examination 

December, 2019 

MC0-006 : MARKETING MANAGEMENT 

Time : 3 Hours 	 Maximum Marks : 100 

Note : Attempt any five questions. Marks are given 

against each question. 

. "There are five different marketing concepts 

under which business enterprises conduct their 

marketing activity." In the light of the 

statement, explain them and discuss the 

evolution process of those concepts. 14 + 

2. (a) Briefly discuss the marketing environment 

in India. 	 10 

(b) Discuss the role of family in the purchase 

of consumer durable goods. 	 10 
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3. Critically evaluate any four main bases used for 

segmenting consumer markets. 	 20 

4. What is product life cycle (PLC) ? Discuss the 

rn ,.riteting strategies used in each stage of PLC. 

4+ 16 

5. (a) As a marketing manager, state whether 

you prefer family branding or individual 

branding. Give reasons for your decision.10 

(b) State the provisions for regulation of prices 

under the Consumer Protection Act. 	10 

6. (a) What factors are involved in setting 

prices ? Discuss. 	 10 

(b) Discuss various geographical pricing 

strategies. 	 10 

7. What is channel conflict ? Identify the causes of 

channel conflicts and suggest remedies for 

them. 	 4+8+8 

8. (a) Discuss various elements of sales 

promotion mix and their relevance in 

marketing of new products. 	 10 



1 3  I 	 MC0-006 

(b) What are the various mediums of 

Advertising ? Discuss. 	 10 

9. Write short notes on any two of the following : 

10 each 

(a) Total cost approach to marketing logistics 

(b) Merchant middlemen 

(c) Marketing challenges in rural areas 

(d) Qualities of a good salesperson 
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