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MASTER OF COMMERCE
Term-End Examination
Decembei', 2019
MCO-006 : MARKETING MANAGEMENT

Time : 3 Hours Maximum Marks : 100

Note : Attempt any five questions. Marks are given

against each question.

1. “There are five different marketing concepts
under which business enterprises conduct their
marketing activity.” In the light of the
statement, explain them and discuss the

evolution process of those concepts. 12+ 7
2. (a) Briefly discuss the marketing environment
in India. 10

() Discuss the role of family in the purchase
of consumer durable goods. 10
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Critically evaluate any four main bases used for

segmenting consumer markets. 20

What is product life cycle (PLC) ? Discuss the

m-rketing strategies used in each stage of PL.C.
4+ 16

(a) As a marketing manager, state whether
you prefer family branding or individual

branding. Give reasons for your decision.10

(b) State the provisions for regulation of prices

under the Consumer Protection Act. 10

(a) What factors are involved in setting

prices ? Discuss. 10

(b) Discuss various geographical pricing

strategies. 10

What is channel conflict ? Identify the causes of

channel conflicts and suggest remedies for
them. 4+8+8

(a) Discuss various elements of sales
promotion mix and their relevance in

marketing of new products. 10
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(b) ‘'What are the various mediums of

Advertising ? Discuss. 10
Write short notes on any two of the following :
_ 10 each
(a) Total cost approach to marketing logistics
(b) Merchant middlemen
(¢) Marketing challenges in rural areas

(d Qualities of a good salesperson
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2. (@1) wra ¥ fawom wfew =t @ =rem
Wt 10

(@) feors awgel @ @i W aREr ®
Afirert ) Higw e S 10

5 wodE AR @ EEwm @ e
UR TE NN w s e
Hifsm 20
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4. IR SR O9% ¥ 27 SER e 9% e
T s w faw fgum gRee @ gl

it 4+16

5. (31) fawm #AsR @t famd ¥ ey wREfE
TS siar =fwrm witen § 9 fRg
T 3?7 FRW Fied od ol ) s

Bl 10

(F) Susiterm wegwr afufrem & swwla el
% froml w5t fafe= ughml @1 ool

i) 10
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6. (30 wma it § FA-9 www @@ &
AT Hifg) 10

(@) fafe= siifes *ma frafer gt @
o Fifsy 10

7. wem wm wm 2 wem wed @ W
W%aﬁrmwﬁaﬁ w1 gl
&7 ‘ 4+8+8
8. (&) Taska daefr faswr Y faf= fafimt =1
o HIY R T saE @ fwm §

ITh] U T FHifem 10

() Fem & #h-2 faf=m wem §2 aoi

e 10

571(B-29) P. T. O.



AT B
PR AR

[81] MCO-006
0. frofafaas § ¥ T & w sfgw feoafr
fofaa : T&E 10
(31) fauom wifvfesd w1 £@ AW SEYRET
() SR A
(w) urdor &= o freor @t Rk

(%) =3 faat & 0

MCO-006 25,000



	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

